
MAGICAL CONTENT:
7 SECRETS TO CONTENT THAT GENERATE 

THE GREATEST RESULTS,  ROI ,  AND 
LASTING IMPACT
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Most content fails to generate 

real results and ROI.

But the question is…Why?
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I used to be a pool guy
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A “culture” of 

listeners and 

teachers…
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They ask.

You answer.
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What you’re about to hear doesn’t 

work unless your leadership team 

“GETS IT”

Warning::
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7 Keys to Content That Generate the 

Greatest Results, ROI, and Lasting Impact

(And wins over the entire organization in the process)
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1. It Starts with SALES

(marketing is always secondary)
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(The Ultimate Content Litmus Test)

Can My Sales Team Use This Right Now???
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2. It answers a buyer’s most 

basic questions.
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(Believe it or not, this is rare).



1. Cost

2. Problems

3. Vs/Comparisons

4. Reviews

5. Best

The Big Five:

The subjects that 

move every buying 

decision, in every 

industry.  

Period.
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$7,000,000.00

(from ONE article)
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3. It Never Tries to Sound Smart

(It’s Dumb Not to Dumb It Down)
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4. It always feels unbiased
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“The most effective way to immediately

show you’re unbiased is by discussing

who your product or service is NOT for.”
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5. It Addresses Their Obvious
Fears and Reservations
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“Marcus, be honest, what are the 
problems with a fiberglass pool?”
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6. It Takes Them on a Journey
(starting with the problem)
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Impactbnd.com/scorecard

Email:

Marcus@MarcusSheridan.com

Keynotes, In-House 

Workshops, Consulting, and 

More



7. It Has a Singular Obsession 
with the Customer

(And no one else)
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Guts

Consistency

Transparency

Steve Sheinkopf 

Yale Appliance

#Inbound19



Magical Content

1.It starts with SALES

2.It answers their most basic buyer QUESTIONS

3.It never attempts to sound SMART 

4.It always feels UNBIASED

5.It addresses their most obvious FEARS and 

RESERVATIONS

6.It takes them on a JOURNEY

7.It has a singular OBSESSION with the CUSTOMER
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Visit: 

www.MarcusSheridan.com

Email:

Marcus@MarcusSheridan.com

Keynotes, In-House 

Workshops, Consulting, and 

More


