INBOUND

ADVANCED LINKEDIN
ADS FOR THE B2B
MARKETER

AAAAAAAA

NNNNNNNNNN



@ %

#Inbound19 a2L y @wilcoxaj



#Inbound19



WHO’S A FIT

HIGH-LTV ($15K+) B2B LEADGEN

WHITE-COLLAR RECRUITING

HIGHER EDUCATION RECRUITING
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AD FORMATS - SPONSORED CONTENT

NEWS FEED

MOST VERSATILE

95% RECOMMENDED

4% CTR AVG

$6-9 CPC

80%+ MOBILE

S

& Like B Comment @ Share

. 1BM Watson Customer Engagement
Promoted

Reduce testing time from days to hours with Al-driven personalized marketing
solutions. https://Inkd.in/eFrQuYE

Watson M.

Create effective campaigns
with less work.

Got the ebook

Read the Insider’s Guide to Exceptional Digital Marketing
01.ibm.cor

4lLikes
& Llike & Comment g Share

»’3 ﬁee'lre"ycolon .
O 7h. edited

s Designer | He

You don't hustle hard enough!
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AD FORMATS - TEXT ADS

RIGHT RAIL

LOWEST RISK

15% RECOMMENDED

.025% CTR IS AVG

........

$3-5 CPC

DESKTOP ONLY
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AD FORMATS - SPONSORED INMAIL

ﬂ LinkedIn Marketing Solutions

MOST CHALLENGING

Sponsored
Thanks for being a marketer on Linkedin
AJ, \ Give Sponsored Co

a try with $50 ir
Click the button below and we’ll send $50 in ad credits directly to the N free advertising cre
primary email address associated with your LinkedIn account. The 0
credits are subject to limited availability so make sure to request uest credit: 5 /0 R E C O M M E N D E D

yours before they run out.

With LinkedIn advertising you can drive high-quality leads for your
business.

About  HelpCenter  Privacy &Ter

How it works:
Advertising Business Services ~

$.35 SEND / 50% OPEN RATES / 3

* Define your audience based on job title, function, industry, and
more 3 Linkedin Corporation © 2017

Acquire customers directly from the Linkedin homepage and
mobile feed

* Set your own budget and only pay for clicks, with no contracts or
commitment

Sincerely, $ 2 3 = 5 6 C P C !

PERSONAL INVITATION
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AD FORMATS - DYNAMIC ADS

RIGHT RAIL

0% RECOMMENDED

@ ﬂ LOW CTRS

Get started with free ad credits on
Linkedin

[ Request $50 credit

$12-15 CPC
B LeARNIN G (0]

Stay sharp on your current skills

o Overview of SEO metrics in
analytics

DESKTOP ONLY

T W
00, 0 Q0
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AD FORMATS - LEAD GEN FORM ADS

Make Your LinkedIn Ads Rock

ata 5t t your Linkedin
Advertising ives from experts

55555555555
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BOTH SPONSORED CONTENT AND INMAIL

VOLUME >QUALITY

%*
INTEGRATIONS: Zap]er

| I1) Marketo ‘aUVERamP”

PROS
10-50% HIGHER CVR

CONS

CAN'T TRACK
CAN'T RETARGET
LOWER LEAD QUALITY
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AD FORMATS - LINKEDIN VIDEO ADS

ousco  Chase for Business

Promoted

$ . 0 6 . 1 4 P E R 2 = S E C V I E W Testing products takes time, so we've made business banking faster on an improved

chase.com.

GOLDMAN SACHS GIVES

Golimun St Owes St LEARN MORE

SUBTITLES!

my business account balances
on Chase.com

CAN’'T RETARGET ANNASRORK & Anon
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AD UNITS - CAROUSEL ADS

NEWS FEED

AspirelQ (formerly Revfluence)
1,770 followers

Promoted

Aspino

Named an industry leader by Forrester, AspirelQ helps marketers gene

O H H A | FA C E B O O K I hundreds of creative assets by building a community of influencers.

Discovery

MULTIPLE CTAS

{1l

i
il

L

NOTHINGTO SEE HERE...

i

I

Search Hundreds of Thousands of

Work with 10x In'
Influencers

2 Likes

(5 Like [Z] comment @ Share

Be the first to comment on this
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PROFILE COMPLETENESS DEPENDENT

E PROFESSIONAL Qf EDUCATION

O DEMOGRAPHICS
\

COMPANY

COMBINATIONS
& EXCLUSIONS
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JOB TITLE

JOB FUNCTION
& SENIORITY

SKILLS &
SENIORITY

GROUPS &
SENIORITY

TARGETING APPROACH

TARGETING THE PROFESSIONAL

ACCURACY

VERY PRECISE

VERY BROAD

BROAD

VERY PRECISE

VOLUME

LOW

HIGH

HIGH

LOW

EXPENSE

58

$$

$$
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ADVANCED TARGETING TACTICS

SKILLS OR GROUPS?

Exclude Sales/BizDev/Marketing Job Functions

TARGETING SMBs?

Exclude larger company sizes

WANTING AGE OR YEARS OF EXPERIENCE?

Use Seniority instead

“AUDIENCE EXPANSION”?

Avoid like strep throat
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BIDDING FOR PERFORMANCE

Set budgets HIGH

Set bids LOW and
ARMOR UP!

Hitting budget = Inefficiency

Bid Type ®

Automated bid - Automatically adjust the bid to get the most clicks for
your budget. @

© Maximum CPC bid - I will adjust my CPC bid manually.
Bid Amount ®

5.50 per click

Recommended bid: §15.15.
Other similar advertisers are bidding betwden $13.77 - $23.15.

Bid Type ®
Automated bid - Automatically adjust the bid to get the most clicks for your budget. @

©  Maximum CPC bid - 1 will adjust my CPC bid manually.
Bid Amount &

Your bid needs to be at least $5.00.
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ADVANCED SC BIDDING

CTR <.35% .35%<CTR<1%

= &

Try launching new ads until you're no longer in this range Bid down to get the lowest CPCs, or bid up for more traffic

CTR>1%

USE THIS TO BEAT LINKEDIN’S
@ AUTOBIDDING IN EVERY CASE

Change bid type to CPM, and bid aggressively for big discounts
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ACCOUNT STRUCTURE
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WHAT CONTENT SHOULD | USE?

LOW FRICTION Blog Post/
Infographic

Guide/
Whitepaper

Trial/
HIGH FRICTION Demo
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C@ LINKEDIN RETARGETING IS WEAK

9 RETARGET ALL LI TRAFFIC TO:

e
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@ TARGET ONLY NET-NEW

? 2-STEP FUNNEL
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ADVANCED ACCOUNT-BASED MARKETING

#Inbound19 "7I , @wilcoxaj



TESTING METHODOLOGY

|

#Inbound19

High
impact

50-150%
200-300%
10-20x

UP THE FUNNEL YOU ARE,
LLER YOUR LEVER IS

TESTING AD COPY

TESTING LANDING PAGES

TESTING OFFER TITLE

SALES ENABLEMENT
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2 HURDLES FOR ALL ADS

Click Efficiency Conversion Efficiency

WHERE DO YOU FOCUS YOUR EFFORTS?
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UTM TAGGING

utm_source linkedin The platform
utm_medium sponsored content or sc The type of ad
utm_campaign IT directors+ Describe the audience
utm_content lisc04171801 Identifies the specific ad

o



utm_content

Short version of Source/Medium: Incremental digit

A A
[ \

liIsc 190424 01

\ J
{

The date the code was created

o
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LINKEDIN ADS

Advanced Strategies

AJ Wilcox

82Linked
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Everything you need in order to get started
advertising on LinkedlIn
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’'m AJ Wilcox

TRIATHLETE, EXOTIC CAR
LOVER, SOULLESS GINGER

e Years of PPC and
12+ SEO experience
|| Began heavy B2B

focus 7 years ago

* Live in Utah with
my wife and 4 kids
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